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| Introduction
Turning your passion into full time money-making venture is the dream of all aspiring 
entrepreneurs. The thing is, it doesn’t have to be a dream, it just takes a little 
knowledge, training, and a lot of hard work. That doesn’t scare you does it? If not, then 
you are in the right place.

First I’d like to introduce myself and give you a brief rundown of who I am so you know 
that what I’m going to teach you in this ebook isn’t complete garbage and really does 
work. 

My name is Ryan VanDenabeele 
and I have been a travel 
blogger since 2009. I started 
RumShopRyan.com in the hopes of 
turning my love for Caribbean travel 
into a tool that not only earns me 
free travel, but also makes money at 
the same time. 

It started off slow, but I was one 
of the first bloggers to cover the 
Caribbean niche, which helped 
with SEO (I’ll show you how!). After 
keeping to a strict posting schedule, I started seeing returns after a year. At a year and 
half I was invited on my first press trip to Nassau and the Exumas and it grew from 
there. 

Now, I travel to the Caribbean for free all the time and even get paid to do it. I’m a 
three-time rum judge at Festival Rum Bahamas, I’ve sailed the Grenadines on a 
tallship, I’ve sipped rum in Hemingway’s footsteps, swam with sharks in the Bahamas, 
and so much more. I’m not saying this to boast, far from it. I want you to know that if 
you really want to be a professional travel blogger, it’s possible. It will open up doors 
that you never knew were there!

I didn’t just learn all this blogging and marketing “stuff” on the fly, I went to school for 
advertising and design and have been working for marketing agencies and companies 
since 2001. I put all those marketing skills to work to build my travel blog and become 
an influencer. I want to use those same skills to help you do the same thing! 

Now that you know who I am and that I’m serious about helping you grow, let’s learn 
about the tools that will give you the foundation that will help you become a money-
making travel influencer.



| What You’ll Learn From This Ebook

Whether you’re just starting a travel blog or you want a quick refresher on the basics, 
this eBook can serve as your essential guide to running a popular travel blog. I’ll show 
you how to set up and implement a successful internet marketing strategy, step by step, 
that will focus on building an audience, setting up marketing funnels, and brand growth. 

From finding a unique niche, to leveraging social media, to promoting the content you 
create, and refining of your strategies--this comprehensive guide will show you the steps 
you should be taking. 

If you’re brand new to travel blogging or blogging in general, let’s start by defining a few 
basic terms you’ll need to continue:

Inbound Marketing
Inbound marketing focuses on creating quality content that pulls people toward your 
company and products. It’s not just content for the sake of content, it’s content creation 
with a purpose. It’s solving people’s problems by giving them content with the answers.

By aligning the content you publish with what your readers are interested in (and 
Googling!), you will naturally attract the type of readers that you can engage and build 
trust with. Once you have established trust, you can then nurture them down your 
product funnels, convert them to happy customers, and have them singing your graces 
to others.

Marketing Funnel
Potential customers fall into different categories 
throughout their buyer’s journey. There is Awareness, 
Consideration, and Decision. 

At the top of the funnel (Awareness), they aren’t yet 
aware of your brand and are only searching for answers 
to their questions. 

They might Google something like “Things to do in 
Dublin.” At this point, they aren’t even sure what they 
want to do in Dublin yet, but if your niche happens to be focused on Ireland, then you 
are positioned perfectly to help them. Using the inbound methodology, you will be there 
to answer their questions, helping them with their travel planning for Ireland. Over time 
with research and writing lots of good content you’ll become the expert and people will 
search you out. 
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Then through campaigns, calls-to-action, growing your email list, and lead nurturing, 
you’ll move readers down the funnel, ultimately turning them into a customer. 

I’ll talk more about the products you can create and sell in our Be A Travel Influencer 
Coaching Program. 

SEO
SEO Stands for Search Engine Optimization. Simply put, it is the process of making 
your website found and indexed by search engines. SEO tells search engines like 
Google, Bing and the others what your content is about and if it’s valuable to those 
searching.

There are a number of ways to do this, but the most effective way is to create quality 
content focused on the topics that are relevant to your niche. Then with the use of 
proper Meta Tags, inbound links, and social engagement your content will start to rise to 
the top of Google. It’s not a fast process, but I’ll show you how to do it correctly.

Keywords
Keywords goes with SEO. They are the important words that your individual blog 
posts are going to focus on. They are what people are going to type into Google when 
researching.

Choosing the right keywords is a two-part effort. First, you’ll want to ensure the keyword 
has significant search volume and is not too difficult to rank for. Sure “World’s Best 
Beaches” has a lot of search volume, but can you rank for it? Probably not. Inversely, a 
search term phrase like “Best scuba instructors in Key West that speak Spanish” may 
be easy to rank in the top spot, but not many people will actually search for it. You’ll 
also want to ensure it aligns with your target audience. After deciding the appropriate 
keywords you want to rank for, you’ll then need to implement your SEO strategies.

Email Marketing
Your email list are one of the best ways to make money from travel blogging. They 
should be a top priority from the very beginning. Sending regular and relevant emails 
is a core component of your blogging strategy because it’s a direct connection to 
your readers and they have expressed interest in learning more about you and your 
products. It’s like they have raised their hand and said MORE PLEASE! Nurturing these 
people down your sales funnel towards a purchase and keeping them is key. 
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Leads
A lead is anyone who has filled out a form on your website and given you information 
about him or herself. These people have shown they are interested, but not yet moved 
into being a customer. This is when email nurturing comes into play. I’ll teach you how 
to develop a series of communications- emails, social media messages, that will be 
engaging and profitable.

Call-to-Action
People need to be directed on what to do. A call-to-action helps them take the next 
step after they’ve read one of your blog posts. I’ll be referring to them as CTAs moving 
forward. They are typically text links, buttons, or clickable images that take a reader to 
another relevant page. In the inbound marketing travel blogging world, we want to those 
CTAs to lead to a landing page where people can convert into a lead. Some examples 
of CTAs are “Subscribe to our Blog Now” or “Download eBook Today.” You probably 
clicked on one to get this eBook!

Landing Pages
This is where your blog readers will go to, or “land”, after clicking on a CTA in your 
content. They help convert and persuade the viewer to download or sign-up for your 
offer. I could write an entire ebook just on Landing Pages and probably will. Using 
landing pages effectively is what turns a hobby travel blog into a money making travel 
blog.

Now that you’re ready with the basic terms, let’s turn your travel blog into a money-
making venture.

Register for the Private Facebook Group
and Get Personal Coaching!



Step One
Finding Your Niche, Voice, and 

Creating A Brand Around Content
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We live in a unique time. It use to be only big media companies created and distributed 
content. Now platforms like WordPress, Wix, and SquareSpace have opened up 
publishing content to everyone. It’s crazy to think about, a single person, with a little 
hard work can create an audiences of millions. Simply amazing!

Because of this, there are millions of people blogging around the world, and millions 
of them are travel bloggers. The question is, how do you stand out? How do you get 
noticed?

That’s what I’m here to help you with. Once you’re a member of the Private Facebook 
Group, I will personally help you find your niche in this busy, but exciting blogosphere.

| Creating Your Travel Blog

While writing content that is interesting to 
your prospective audience is important, 
you first need a way to publish that 
content online. There are many paid and 
free tools available that provide a way to 
let you easily publish content online. 

When selecting a blogging platform, take 
a few things into consideration. First, 
what are your goals? Do you just want 
to share travel stories or do you want to 
create a blog that grows over time, earns 
you free travel and makes money? Writing out a business plan with your goals and 
strategies should be the first thing you do.

While it is important that your blogging software be easy to use, it is more important 
that the content you create be interesting. If you are looking for a blogging platform for 
your business, some options include WordPress, Wix, SquareSpace, and HubSpot. 
These platforms all offer a content management system (CMS) that allows you to easily 
add content to your blog, without needing to know any HTML code. This enables you to 
quickly update your site with industry news or other timely information, without having to 
wait for a webmaster to post your changes.
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| Finding Your Niche 

I could probably write an entire ebook just on finding a niche and being unique. It’s that 
important. 

Everyone wants to be a travel blogger. And why not, it’s a great gig! Free travel, internet 
fame, money making opportunities--there are definitely some perks. But because of this 
it’s a pretty saturated market. There are literally hundreds of thousands of travel blogs 
on the internet. The trick to rising to the top is to be different. Find a unique niche and 
voice.

When I first started travel blogging in 
2009, (I did restaurant blogging before 
that) there were already thousands of 
travel blog out there. Lot’s of writers 
traveling the world, describing their 
adventures. I too loved traveling the world, 
but I loved traveling to the Caribbean 
the most. So that became my niche. 
RumShopRyan.com became one of the 
first Caribbean travel blogs and its fun, 
carefree, beach bum voice struck a cord 
with an audience that wanted to escape to 
a beach and sip on a tropical rum drink.

You may think that all niches are already taken, but with a little creative thinking you’ll 
see here are many many possibilities. Here are some examples.

General Niche: Couple that travels Europe Together
Focused Niche: Young couple traveling by rail all over Europe exploring Castles

General Niche: Solo Female Traveling The World
Focused Niche: Solo Female Exploring Luxury Ocean Front Resorts

General Niche: Mature Couple Quite Their Jobs Now Traveling the World
Focused Niche: Mature Couple Traveling world on $50/day, searching for best the 
Sushi joints

These three examples should help give you an idea on how to find a focused niche. The 
people in the examples don’t have to only explore castles, stay at luxury ocean front 
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resorts or eat sushi every day, but their blogs should focus on those items. Doing so will 
help them create an audience more easily and they will become the experts in those 
unique niches.

| Deciding What to Blog About 

When blogging, try not to think like a business owner or marketing manager and instead 
try to think like the publisher of a travel magazine. The goal of your travel blog should be 
to publish articles that are not promotional but instead share your expertise. In this way, 
you become an authority in the niche you choose. 

Think about what you are writing and the words you are using. Don’t use tourism-
industry jargon that only you understand, write like you are having a conversation. 

A great way to start blogging is to think about the ten most common questions you get 
asked by your readers. Take each one of those questions and write a short blog post 
explaining the answer. Do this once a week for ten weeks and you have the strong 
foundation for a successful blog. Once those first ten weeks are over, you’ll be much 
more comfortable and able to think of additional ideas to keep your business blog 
packed with interesting content. Remember to let your expertise and passion shine 
through in your blog content, people read travel blogs to escape and learn. Make it an 
entertaining experience for them!
 

| Traits of a Quality Travel Blog

A well-constructed blog post should include several key components:

1. An Attention Grabbing Title 
It’s a noisy world, you need to grab attention or else be lost to the clutter. Your blog post 
title is the first thing people will see, it’s important to make sure it clearly indicates what 
the article is about. Make sure it includes target keywords so they rank well. Try to think 
beyond “10 Things to do at the Beach” and get creative with it, something more like 
“How to Make a Conch Shell Whistle” and “9 Other Beach Activities for Kids”

2. Well-Written Body Text
The body of your article should be well written and formatted in a way that makes it 
easy to read. Consider using heading tags and bulleted lists to break up the content into 
sections. Writing trends are pointing to shorter paragraphs as well.
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3. Images and Videos
Travel blogs should take readers on a journey with images and video as well as text. 
Be sure to include images and videos to help them look more attractive. Relevant 
multimedia content can make a blog article more memorable and fun to read. 

4. Links
Within your written content, include inbound links to other applicable blog posts and 
pages on your website. Also, use outbound links to any other websites you reference in 
your copy. 

5. CTA
Each and every blog post you publish should include a relevant call-to-action at the 
bottom of the article to help boost lead generation, build social audiences, or sell a 
product. This is where you will incorporate your eBooks, webinars, and whitepapers. 

| Convert Blog Visitors Into Leads

It is important to remember that the difference between a hobby travel blog and one that 
can lead to a better life is how you convert visitors into leads/customers. A Call-to-action 
(CTA) in your blog content is one of the best ways to do this.

These CTAs work best if the offer is 
closely related to the subject matter of 
the blog post, so they don’t stand out 
as too “salesy” and take the reader 
by surprise. You wouldn’t want a 
CTA for a Guide book on France on 
a blog post about Germany.  It’s also 
a good idea to place image-based 
CTAs in the sidebar of your blog as 
a secondary way to convert more 
visitors into leads. 

CTAs should link directly to a landing page. Once they fill out the form, they have just 
converted from a visitor to a lead for you. That’s their first step into your sales funnel.

I’ll be talking A LOT more about full funnel campaigns in the Private Facebook Group. 

Pro Tip: Converting everyday 
blog visitors into leads by 
collecting their email is the 
best way to turn a hobby 
travel blog into a money-
making travel blog.

Register for Private Facebook Group
and Get Personal Blogging Help



Step Two
Create Your 

Keyword Strategy
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Now days when people want to travel 
somewhere, they typically start their 
research online. They type in “keywords” 
on topics they’re interested in and start 
reading. Wouldn’t you like to have your 
travel blog show up to help answer their 
travel questions? Of course you would! 

If you strip down internet marketing to 
a single starting point, keywords are it. 
Learning how to define which keywords 
give you the most relevant traffic from 
search engines is the difference between 
a money-making travel blog and a one that 
stays a hobby. 

What you need to do is build a strategy to target the right keywords and phrases that 
are relevant to your blog. Choose your keywords based on data, not guessing. This will 
increase your chances of getting found by people searching with those keywords, which 
will drive better-quality traffic to your blog. 

There are many tool out there to help you choose the highest traffic, most relevant 
keywords. I use tools like SEMRush, Google Adwords’ Keyword Planner tool, and 
Moz. The Google Adwords Keyword Planner is completely free, you just need to create 
a Google Adwords account. SEMRush and Moz offer limited use for free and paid 
versions for full access. Simply type keywords into these tools and they will give you 
related terms, monthly search numbers, trends, and tons of other data that will help you 
find what people are searching for.

When you register for the Private Facebook Group, I’ll be there to answer any 
questions you have about keyword targeting and how these tools work.

Comprehensive keyword research can help your travel blog grow its organic traffic and 
save you from spending money on expensive pay-per-click (PPC) campaigns if you go 
that route. 

Now that I’ve hopefully convinced you how important a keyword strategy is, let’s discuss 
how to actually build one. 
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Begin With A List
Start by coming up with three to five keywords you think your audience would be 
interested in. Use words a non-expert or a first time traveler would use. Think of 
words and short phrases that get to the core of what your blog’s niche is all about. For 
example, not “La Play Beachfront Hotel”, but “North Naples Florida Hotels.”

Analyze Difficulty and Relevance
The keywords you choose should be based on difficulty and relevance. Some very 
general words such as “Paris attractions” or “boat rentals” are very competitive, making 
it harder to rank well for them in search engine results. Your blog won’t rank well for 
short-tail keyword phrases like this. It just takes too much time and money, your efforts 
are better used in other areas. Instead, choose less competitive keywords, more 
specifically related to your blog’s niche, also known as long-tail keywords. The greater 
the volume of searches on a keyword, the more competitive it is, so you’ll need to find a 
nice gray area. Here are a few examples:

• “Hotel”- Commonly searched, but difficult to rank for
• “Kid Friendly Hotels on Miami Beach with Full Spa” - Easy to rank well for, but not 

commonly searched
• “Family Friendly Miami Beach Hotels”- Perfect! This will be possible to rank for, and 

searched quite often

Remember to always try and stay in your niche. Keywords should be relevant to your 
blog’s main focus. If your blog is about budget travel in Italy, then choosing keywords 
and writing about a new luxury resort in Greece would be a waste of time and confuse 
your readers. Your authority over your focus keyword will grow over time in the eyes of 
Google. Just stay on target and be consistent.

Design and Optimize Your Website 
Now that you’ve chosen your keywords, it is time to incorporate them into your website. 
The process of doing this is what SEO is all about- ensuring that you rank well for your 
chosen keywords. This step is very important, so we will give this it’s own chapter to 
further break down the process.

I’ll be sharing detailed SEO and keyword strategies with members of the Private 
Facebook Group. I’ll help you with SEO, Keywords and will personally be there to 
answer any questions you have. Sharing my knowledge and helping others become 
successful travel bloggers is what it’s all about.

Register for Private Facebook Group
and Get Personal Blogging Help



Step Three
Optimize Your Website
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Every travel blogger, or online business for that matter, wants to appear on the top 
of Google’s search results. It should be your goal, just know that it will take a lot of 
work if you’re going after popular keywords in a saturated niche. It’s also important to 
remember during the optimization process, it is important that you write for human, not 
for search engine robots. Google will actually decrease your rankings if they notice 
you’re keyword stuffing or using other blackhat SEO practices. 

“Google’s goal is to provide users with the most relevant results and a great user 
experience”

That’s a direct quote from Google’s 
Webmaster Guidelines. Essentially, 
Google’s goal is to provide users with 
the best experience and show them 
websites that are exactly what they 
are looking to for. Notice, it doesn’t 
say “Google’s goal is to make sure 
everyone follows their rules” or “ 
Google’s goal is to confuse and trick 
marketers until they eventually pay for 
Adwords.” Google’s focus is on the 
user experience, and if yours is too, 
then you are automatically following 
what they want you to do. 

While you should keep this principle in mind, it’s worthwhile to learn a bit more about 
SEO in order to better optimize your travel blog. After all, the best content on the 
internet won’t be read if no one can find it.

SEO can be divided into two separate categories: on-page SEO and off-page SEO. 
On-page SEO refers to how well your website’s content is presented to search engines. 
This can often be improved immediately. Off-page SEO refers to your site’s overall 
“authority” on the web, which is determined by what other websites say about your site. 
This can take time to improve. Even though on-page SEO accounts for only about 25% 
of how search engines score and rank your website, it’s worth tackling first since it can 
be improved quickly.

| Elements of On-Page Optimization

Page Title
Page titles are one of the most important on-page SEO factors. If you aren’t sure what 
your page title is, look for the text you see at the top of your browser window when 
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viewing the web page. They are also seen by readers as the title of a page that is 
presented to them on a Search Engine Results Page (SERP). These titles, which should 
include your targeted keywords, tell Google what your page is about. Aim for a title that 
is less than 70 characters and try to position your keywords towards the front of the title.

URL Structure 
When creating pages for your website, the words you use in the URLs play an important 
part of on-page SEO. For internal page URLs, separate individual keywords with 
dashes, and make sure your pages aren’t too deeply nested within your site. Here are a 
few examples of what I’m talking about: 

• www.bolongobayresort.com/family-beach-activites/ - This is a good URL that 
captures ‘family,’ ‘beach’ and ‘activites’ as keywords. 

• www.bolongobayresort.com/about/beach/phonenumber/contact - This is not as good. 
It is deeply nested, because of the site’s overall navigation design. This may not be 
ranked well by Google.

• www.bolongobayresort.com/blog1- This is very bad! Give your pages a URL that 
represents what the page is about.

This may be more difficult to fix on already 
existing pages. If you want to fix your URL 
formatting for older blog posts you’ll need to 
apply a 301 redirect to move a reader from 
a poorly constructed URL to a better one. If 
you are unsure about this process contact 
a web developer and they can help you. If 
you are a member of Elite Travel Blogging 
School I’ll be happy to help as well. Be sure 
to incorporate proper URL structure into new 
blog posts as your create them, it’s much 
easier than going back and fixing them.

Headings
If a piece of text appears larger or more prominent than the other text on a page, it’s 
probably part of a heading. You can verify this by checking the HTML code of your 
website, and seeing if that text has an <H1>, <H2> or <H3> tag surrounding it. 

Ask a developer to help you check this, if necessary. Text in the headings is more likely 
to be read by search engines as keywords than text in the main body of a blog post. For 
this reason, it is good to include keywords in your headings whenever possible. <H1> 
tags give the text more weight as keywords than <H2> tags, and <H2> tags have more 
weight than <H3> tags. 

Pro Tip: Make sure every 
page on your blog has a 
unique title. Each post is 
an opportunity to target 
different readers with 
specific keywords.
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Cascading Style Sheets (CSS)
HTML is the back-end code of your blog that search engines read. CSS, on the other 
hand, tells browser what your blog should look like. The CSS defines how headings, 
links, and other visual elements of the text should look. The takeaway here is simple: 
use CSS. Putting layout-related information in your HTML can dilute the relevance of 
the HTML text, which is what you want search engines to read. 

ALT Text on Images
Google is pretty powerful but it doesn’t have eyes. It can’t understand what images look 
like. To help Google you’ll want to always name an image file with what the image is and 
always fill out the ALT tag attached to the image. 

Domain Info
Longevity pays off, so don’t quit. Search engines like Google favor blogs that have been 
registered for longer periods of time. Longer domain registrations indicate a commitment 
to the site and means the site has authority. The longer your website has been around 
and being interacted with by viewers, the less Google thinks there is chance of it being 
spam. 

| Improving Off-Page SEO With Inbound Links 

Off-page SEO is the biggest factor when it comes to ranking your blog in the search 
engines. It’s is based on the authority of your blog, or what other websites ‘say’ about 
yours. Simply put, travel blogs with higher authority will rank better than websites with 
lower authority. 

To build that authority, earning inbound links from other reputable websites is one of 
the key factors. When another website links to your blog or a blog post, that’s called 
an inbound link. The more inbound links the better, and more inbound links from 
websites with high authority is even better than that. For example, a link from The Travel 
Channel’s website is much more valuable than an inbound link from a low-trafficked 
blog with a small readership. 

So what’s the best way to attract more inbound links? By creating amazing content that 
people want to share and building relationships with other bloggers.
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Creating valuable content that other websites will naturally want to link to is a great way 
to increase your website’s inbound links. You can improve your chances of attracting 
inbound links by sharing your content in social media and optimizing it for search 
results so it can easily be found. Like I mentioned before, creating content to attract and 
entertain your readers is the best way to keep Google happy.

| Test Your SEO

To find out how optimized your blog is, 
run it through an SEO grading service. 
Tools like Moz, HubSpot, and SEMRush 
all offer free tools to help you. They will 
analyze your website and provide you 
with an insight on number of inbound 
links, missing SEO tags, URL structure 
and more. 

Do not be discouraged if your SEO score 
is a little low, I’m here to help with SEO 
for members of the Private Facebook 
Group and will give you in-depth 
knowledge.  

Register for Private Facebook Group
and Get Personal Blogging Help



Step Four
Promote Content & 

Participate in Social Media
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Creating interesting content isn’t enough, you must also send it out to the world so that 
it can grow and be seen. Promoting your content using social media is one of the most 
affective ways of doing this. 

Bloggers that can leverage social media to distribute 
content and increase their overall community will 
experience significant growth. Social media allows 
your readers and potential customers to engage 
with you directly. This really gives your brand that 
personal touch that many big businesses lack. 

Don’t let the near endless list of social media 
platforms scare you. New ones launch every day, 
but most travel-related businesses really only need to focus on four major players: 
Twitter, Facebook, Pinterest, and Instagram. There’s only so many hours in a day, so 
spend your time where you can get the most traction, engagement, and growth.

| Using Twitter for Business

Twitter is a social network in which users share short, 140-character messages with 
each other. Users “follow” or subscribe to each other and can receive messages from 
each other using different devices. Understanding how and if people are talking about 
your travel blog will let you know if you should invest the time to start and manage a 
Twitter account. 

If you decide that Twitter is right for your business, you can visit Twitter.com to sign up 
for a free account. Here are a few tips for setting up a business Twitter account:

• Use the name of your business, or as close as possible, as your Twitter username.
• Use your business logo or a picture of the person managing the account as the 

profile image for the account.
• Create a custom Twitter cover image that provides additional information about your 

business.
• Use Advanced Twitter Search to help determine industry influencers and potential 

customers that your business should follow.

| Using Facebook for Business

With more than 1.5 billion users, Facebook is without a doubt the big guy on the block 
when it comes to social networks. Creating a page for your blog is free and gives you a 
great place to share photos, videos, and create engaging audience. 
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I’ve had great success in building an audience of over 140,000 people on Facebook, I’d 
love to show you how. Those that register for the Private Facebook Group will learn 
everything from Audience Growth, Advertising, Lead Generation and more. 

| Using Pinterest for Business

Pinterest is often overlooked by many because it isn’t as talked about as much by 
blogging and marketing people. That needs to change. Pinterest can be extremely 
beneficial for travel bloggers. 

Pinterest has over 250 million active users, all looking to create “idea boards” from 
everything to wedding planning, cooking and travel. It’s a great tool to inspire people 
and it can help drive a lot of traffic to your blog. Each time you or someone else “pins” a 
photo from your blog, a link to your site goes with it.

| Using Instagram for Business

When running a professional travel blog, every opportunity for growth must be explored, 
and Instagram with its photo-loving and sharing audience is a great network to focus 
on. This is the perfect platform to share gorgeous photos and breathtaking videos of the 
places you travel to and write about. 

To learn more about how to grow your Instagram audience and use hashtags 
appropriately, simply ask me on the members only group page for the Elite Travel 
Blogging School. There will be in-depth tools to show you how to use Instagram and I’ll 
personally help you as well.

| Monitoring Your Social Media Accounts

An important part of leveraging social media for business is to understand what 
conversations are happening online related to your industry and recognizing where you 
should respond. Here are some great tools you can use to easily monitor your business 
and industry mentions in social media:

Google Alerts
Set up multiple Google Alerts for your blog, brand, products, travel-niche, etc. The alerts 
will get delivered directly to your email inbox at the frequency you indicate (e.g. daily or 
as they happen). Alerts are a great way to help you track mentions of your brand and 
engage with people need help in your area of expertise. 



Twitter
Monitor mentions of your brand on Twitter with tools like Twitter Search or HootSuite. 
These tools will allow you to run continuous searches for hashtags (#) that are relevant 
to your blog’s niche. You’ll then be able to jump into a conversation to help people or 
follow other people. This is a great way to get noticed by Boards of Tourism and PR 
agencies that often set up press trips for influential bloggers.

Facebook Insights
Use your Fan Page’s Facebook Insights Dashboard to show you stats such as fan 
growth and page views to gauge your page’s interaction and engagement. This will give 
you an idea of what content is grabbing your audience and when is a good time to post. 
Facebook Insights also gives you the ability to watch your competition’s pages or other 
bloggers in your niche.

Your remarkable content took a lot of effort to create, don’t forget to tell the world 
about it! Social media is here to stay and your blog needs to be taking advantage of 
it. Whether it’s Facebook, Twitter, Pinterest or Instagram, your readers and potential 
customers are out there waiting to hear about you and see photos of your travel 
hotspots. 
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Step Five
Convert Blog Traffic Into Leads 
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By step five, you should have already defined your blog’s niche, optimized your site for 
search engines, and started participating and promoting your content via social media. 
This is the foundation you’ll need to build an engaging and growing audience. And once 
you have that, you’re on the right path for turning a hobby blog into a money-making 
blog. 

Now that you have an engaging and growing audience of passionate readers, what do 
you do with them?

It’s now time to focus on converting your blog readers into sales leads. To do this, 
decide on a free offer you think your audience would enjoy, create your CTAs to send 
people to a landing page so people can fill out a form to collect the offer. You get grow 
your email list and they get something for free. Finally, test, measure, and repeat the 
whole process.

Let’s break down each step and go a little more detailed:

| Step 1: Decide on Your Offer

The offer is the most important part of your campaign. It’s the tool that catches people’s 
attention and gives them a reason to fill out our form. Filling out a form gives you that 
all-important email address which is like gold to a blogger.

Your offer should be free and something of value. Why free? Because of the Law of 
Reciprocity. It states that when someone gives you something, you feel an obligation to 
give back. We want their email address, so we need to give them something in return.

For example, if you’re a restaurant focused blogger, you might want to create an 
offer about where to find the best desserts in the world. Typical content offers include 
research reports, how-to eBooks (like the one you’re reading), slide downloads, 
or webinars. Of course, there’s no reason to be constrained by what’s typical. Use 
anything you think will work for your target readers. 

Register for my Start & Grow a Money-Making Blog Course and I’ll be happy to share 
with you how to create, design, and write these offers.

| Step 2: Create CTAs

Once you decide on your offer, create a few compelling CTAs. Your call-to-action can be 
text, an image, or html, but it should always include a link to the corresponding landing 
page. If you have an effective CTA, you’ll convert a high percentage of your website 
visitors into leads. There are dozens of tools to help you create CTAs; photoshop and 
even more simple apps like Canva and Over and my favorites. 
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| Step 3: Create Landing Pages

After you decide on the campaign offer and create you CTAs, it’s time to set up a 
landing page. The landing page is where your website visitors arrive after they click on 
your call-to-action, and where they will fill out the form to receive your offer. Essentially, 
they house the form where users submit information that allows them to access your 
exciting offer. The information you collect can then be used to nurture them down the 
funnel into becoming a customer. A large email list is one of the most important things a 
travel blogger can have. 

Once users submit their information on the landing page, they should be redirected to a 
Thank You page where they can access the offer. You should also email them the offer, 
in case they chose not to access it at the 
time they fill out the form.

There are many decent services that offer 
landing pages, but creating one on your 
own website is the most affordable. Then 
combining those forms with an email 
service like Constant Contact, MailChimp, 
Aweber, or ConvertKit will give you the 
ability to store and  sell to the lists you 
create. 

| Step 4: Always Be Testing

Offers, calls-to-action and landing pages are the core elements of the conversion 
process, but you can’t set them up and stop there. In order to improve your conversion 
process, you need to always be testing. A difference between a landing page that 
converts at 10% and one that converts at 20% could means tens of thousands of 
dollars.

You need to test different CTA copy and images, you need to test different landing 
pages, you need to test different offers, and then you need to decide which ones best 
help you achieve your goals.

After a CTA has been in your strategy for a month, vary the messaging or swap out 
an entirely new CTA, and after another month, measure which has performed best. If 
landing page conversions are low, move the form to a different spot on the page and 
measure the results. 

Don’t be afraid to test different variations; if you see a decrease then you can always 
switch back to the old version.

Pro Tip: Make sure you 
have small “sign up” forms 
or boxes placed on your 
site. You never know when 
someone may want to 
convert!



Step Six
Nurture Leads With Email Marketing  
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According to MarketingSherpa, 70% of the leads you generate will end up purchasing 
from either you or another business serving your industry, they just won’t necessarily 
purchase right away. See how important building a list is when running a profitable travel 
blog?

In order to keep your blog top-of-mind 
while these people are making their 
decision, you’ll want to incorporate a smart 
email marketing strategy. Notice I said 
strategy, no spam. Your goal should be to 
give them value with each email. Impact 
with each interaction!

Travel blogs that build relationships with 
their leads over time have the greatest 
success in turning leads into customers, and regularly showing up in their inbox is a 
great way to do this.

Lead nurturing is the process of developing that relationship with your potential 
customer by sending targeted, relevant, and valuable messages to them in a timely 
manner. The end goal is to get your leads to engage with you, by opening an email in 
this case, and eventually become a customer. 

There’s a great book by Ryan Levesque called ASK. I highly recommend giving it a 
read, you’ll learn just how important list building and email nurturing is. For an online 
travel blog it is literally the difference between success and failure. I’ll be diving into 
email a great deal with those that register for the Start & Grow A Money-Making Blog 
Crourse, but I suggest you read ASK first. It will gives you great insight finding target 
customers and creating email nurturing campaigns to sell them.

| List Building

Forms
Create opt-in opportunities to build your email lists. When designing the forms across 
your website, for example to download an eBook, make sure it asks for the person’s 
email address.

Trust
Only send messages to people who have explicitly opted in to receive them. Adding 
people to your list without consent kills trust, they won’t buy from you, and even worse 
they can report you as spam.

Pro Tip: Building an email 
list is one of the most 
profitable ways to make 
money as a travel blogger. 
Make it a priority.
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| Sending 

Be Relevant
Send relevant information your leads have 
shown interest in. Did they download 
your “5 Tips for Budget Travel in France” 
eBook? Send them an email with more 
resources targeted to France and budget 
travel.

Get Personal
Personalize the message so the recipient 
remembers how and why they came to 
your blog. For example, start with “You recently checked out my eBook…” or “Thanks 
for subscribing to my blog!” Be sure to use conversational tone and easy to read 
sentence structure.

Quality Only 
Above all, make sure your message adds value, and if doesn’t- don’t send it. Get into 
the mind of your recipient and ask, “What’s In It For Me?” Are you emailing them just to 
tell them how great your product is or are you offering to help solve a problem they’re 
facing? Make the value clear in both the email body and the subject line. 

Image Worries
Many email providers don’t load images automatically, so if your email is one large 
image, your recipient will see an X instead of your content and won’t have any idea what 
it’s about. Use images as supplementary (clickable) content in your email, and make 
sure you have enough text to communicate value. Test the conversion rates of emails 
with images and ones without. I actually prefer emails without images for simplicity 
reasons.

Be Consistent 
You want your recipients to expect and look forward to your messages. Whether you 
send your messages daily, weekly, or monthly, pick a schedule and stick to it. 

| Converting 

When someone opens your email, make it clear what they’re supposed to do. Don’t 
leave them wondering “okay, now what?” Whether they’re supposed to go to your 
products page or download a new eBook, include a call-to-action that links to a landing 
page where the recipient can convert again and self-select to further engage with you.
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Email marketing doesn’t stop with a click. Your landing page is an extension of your 
email, and it is where your conversion takes place. Make sure your email offer and 
landing page flow, and send a concise message.

| Measuring 

Your Click-Through Rate (CTR) is a great measure of people’s response to your 
email messages. Of the people you emailed, how many of them clicked through to your 
landing page? The CTR can give you a sense of how compelling your offer and email 
messages are. Experiment with different subject lines, calls-to-action, and timing to 
improve the CTR of your emails. 

Your Open Rate is another metric to pay attention to, although it is not as reliable at 
the CTR. The Open Rate is relies heavily on a compelling subject line but doesn’t show 
whether the viewer took the next step or not. Use these two metrics in conjunction with 
one another.

Unsubscribe Rate measures annoyance and spam. Don’t be too offended, there will 
always be some people who do not want to receive your emails anymore. However, 
a large amount of people trying to leave your list can indicate a big problem, so you 
want to make sure your unsubscribe rate does not exceed 5%. If your unsubscribe 
rate gets this high, check on your opt-in policies and procedures to make sure you’re 
only emailing subscribers who want to 
receive your messages. 

The final step is to see the actual 
conversions your emails bring in, so 
measure how many of those clicks 
turned into customers via your landing 
page. Over time, test different landing 
pages to improve the conversion on your 
website.

If you follow these simple tips, your 
email campaigns will be professional, 
useful, and well-received. Your emails go 
a long way towards the way people view 
your blog and business. 

Pro Tip: Lead nurturing 
is all about developing 
relationships with your 
leads, this does not have 
to be limited to email 
communication. Think about 
how you communicate with 
your leads via social media 
or other platforms they use 
as well. 



Step Seven
Be Mobile-Friendly   
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It’s obvious that mobile devices are more and more 
important when it comes to internet marketing. The 
term “mobile-friendly” means more than just “read-
able on an iPhone.” Google recently announced that 
mobile devices, like cell phones and tablets, were the 
main source of its search traffic, an announcement 
that came much more quickly than anyone predicted. 
Since 89% of all smartphone users conduct Google 
searches on their devices, it has had a significant im-
pact on online businesses and Google is taking steps 
to make sure they’re getting the best results possible. 

Because of the growth in online browsing/shopping/
reading, it’s hugely important make sure your web-
site, and it’s content, looks perfect on a device of any 
size. 

| Areas to Focus on When Optimizing for Mobile

Emails & CTAs
Optimize your website and emails to be viewed correctly on mobile devices, such as the 
iPhone and Android-powered devices. More and more people use their devices to open 
and read email, and if your targeted audience is the Millennial segment, that number can 
be up to 70%. Beyond just the text of the email, it will be important to think about how 
your calls-to-action and offers work on mobile devices should the lead decide to convert. 

Downloads
Is it easy for a prospect to fill out a form on your website from their smartphone? If you 
are offering a download, will it open on mobile devices? 

Video
If you offer video-based content on your blog, try to make sure it’s shorter in length, say 
under 3 minutes. For your video offers, don’t ask them to stream a 45-minute webinar on 
mobile. Give them a text transcript or ask them to grab a pen and paper and sit down at 
a computer.

Register for Private Facebook Group
and Get Personal Blogging Help



Step Eight
Test, Test, Test  
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Now that you have all the right strategies in place to turn your travel blog into a money-
making passion, it’s time to analyze your results. Your main goal in this step is to find 
the best way to use all the techniques we’ve talked about so that you’re not leaving any 
money on the table. 

| 5 Ways to Analyzing and Refining Your Strategies

1. Implement an Analytics Program
In order to analyze, you need to have an analytics program in place. Google Analytics 
is a free tool that many companies use to help analyze website traffic as well. It will tell 
you just about anything about your blog’s online activity. From conversion rates to where 
traffic is coming from, it will help you study the health of your site.

2. What Does Success Look Like
You must decide what you consider to be “good enough” and what areas you still need 
to work on. Your goals should be quantifiable and involve a set time frame. For example: 
“I want 175 leads a month and make $1000/week.” 

3. Identify Opportunities
After you define what success looks like for you, figure out what needs to improve. Do 
you want more people coming to your blog? Do you want to convert more visitors on 
your homepage into leads? Now you can look for ways to make this change happen.

4. Refine
Analyze how your strategies performed and adjust by doing less of what doesn’t work 
and more of what does. 

5. Evaluate 
Determine if you’ve met your success goals. If so, stick with what you’re doing. 
See what you could have done differently. Continue to monitor it to make sure the 
improvement has a long-term effect. 

| Metrics to Analyze 

In order for your refinements to have a big impact, you need to monitor several key 
factors. Again, you’ll need analytics software to do this. Before diving into how to 
improve them, let’s first discuss what the relevant metrics are. This is just a minimal list 
of what you should be monitoring. After getting comfortable with these metrics, you may 
decide to move towards more advanced data.
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Website Health
How well optimized is your website overall? To find out, run your blog through an SEO 
tool like the ones we talked about in the SEO chapter. 

Traffic
Overall, how many people are coming to your blog? This is obviously an extremely 
important factor in gaging your success, but it isn’t everything. There are legitimate 
reasons that you would actually want your traffic to slightly decline. This is especially 
true if it is less viewers overall but there are more quality viewers, so they are finding 
what they are looking for, decreasing your bounce rates,  boosting your conversion 
rates, and ROI.

Leads
So you’re getting visitors to your blog, but how much of this traffic are you converting 
into leads (e.g. potential customers)? If you’re seeing a sharp increase in traffic, but a 
decrease or a stalemate in your leads, it isn’t time to celebrate just yet.

Customers
How many sales did you close this month? After all, this is what it’s all about right.

Customer Acquisition Cost
How much are you investing to draw in each new customer? Content marketing should 
lower this cost for you, as opposed to traditional paid forms of advertising.

New vs. Repeat Visitors
Of your overall traffic, how many visitors are returning to your site, and how many 
new people are finding you? Both types of visitors are good. Attracting new visitors 
means people are finding you through search. Attracting repeat visitors means you’ve 
given people good reason to come back to your blog. The key is finding a balance. I 
recommend having around 15% repeat visitors, but this could be different depending on 
your niche and goals.

Effectiveness by Channel
Which promotional channels or referring sources are sending you the most traffic? 
Focus on long-term results, not short-term traffic spurts that you might get from news 
coverage or press releases. 

Traffic by Keywords
Which keywords are drawing in the most visitors to your blog? If they aren’t your 
targeted keywords, you may be going in the wrong direction. Listen to the hard data, not 
your guesses. 
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| Steps for Improvement 

Now that you’ve established what’s working and what isn’t, it’s time to begin fixing what 
doesn’t meet your standards for success. While you should try to reach long-term goals, 
there are some short-term steps you should take to get there. The following are some 
elements of your blog you can refine so you can reach your broader goals in a timely 
manner: 

Keywords
Try new keywords or variations of keywords to see if they help you get found better. 
Since each page on your site can incorporate different keywords, there are tons of ways 
to do this. 

On-Page SEO
See if changing a simple on-page factor can help boost visits. As a simple test, try 
changing the page title of one of your web pages to see if you generate more traffic. 
Just remember that it can take a few weeks for Google to register this change.

Conversions
Try new things with your conversion forms or landing pages. For example, try making 
the conversion form more prominently located on your web page. 

Content Strategy
Determine which content is generating the most traffic. This could be an opportunity to 
either focus more on that kind of content, or refine your delivery of other content. 

Social Media Promotions
Evaluate which social media channels are generating the most site visitors and leads. 
Again, you can either focus on your successful social media platforms, or try improving 
your performance in your less successful ones. 

Lead Nurturing
Maybe you’re sending emails too frequently, or not frequently enough. Or perhaps your 
CTAs are the problem. Always keep experimenting and testing.



BE A Travel Influencer 37

| Conclusion

Traveling for free and becoming financially independent is what this ebook and The 
Blogger Blueprint is all about. Life is too short to be stuck in a career you don’t like 
for 30 years, it’s time to do what makes you happy and make a living at it. Turn your 
passion into a job and you’ll never work a day in your life.

I hope this ebook showed you the importance of choosing the right keywords, how to 
implement them into a quality SEO strategy, the best ways to share your new content on 
social media, and techniques to measure your success afterwards. When you apply the 
steps in each chapter you’ll have a solid foundation on which to grow and profit. 

I see a lot of blogs start up and immediately try selling advertising. Would you buy an 
ad or information product from a blog with 100 readers a month? Of course not. You 
first must build your audience, build that trust. It’s all about eyeballs. Once you do that, 
people and businesses will ask you to take their money and offer you free travel. 

Build trust, conquer your unique niche, be consistent, don’t quit, and have fun--do that 
and you’ll become a professional travel blogger like me. You’ll be amazed at the doors it 
will open!
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